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MARKETING PROFESSIONAL

Recent marketing graduate (3.92 GPA, Summa Cum Laude) with 6 certifications and a record of leading 
teams, executing campaigns, and driving measurable results.

EDUCATION

Bachelor of Science, Business Administration – Marketing | California State University, San Marcos
GPA: 3.92 | Summa Cum Laude | 8x Dean's List

SKILLS

• Google Analytics

• SEO / SEM

• Content Strategy

• Email Marketing

• Social Media Strategy

• Google Ads

• Canva

• Adobe Photoshop

• Adobe Premiere Pro

• Adobe Express

• HubSpot

• Event Marketing

CERTIFICATIONS

• Adobe Marketing Specialist • Google Analytics • HubSpot Digital Marketing

• Google Ads Search • Canva Essentials • Digital Marketing Simulation

EXPERIENCE

President, Alpha Sigma Phi Fraternity 04/2025 – 05/2026
• Grew chapter 50% through relationship-driven recruitment; exceeded membership goal by 60% (set 15, 

delivered 24; #4 nationally among 180+ chapters)
• Directed social media strategy across Instagram/TikTok with 50K+ organic reach; approved all content 

and managed brand consistency
• Planned and executed 10+ events (30-100+ attendees); sourced venues, negotiated pricing, and managed 

a $10,000 to $15,000 events budget
• Designed recruitment apparel and branded IFC event materials in Photoshop, strengthening chapter 

brand identity

Level 6 Cook, In-N-Out Burger 03/2023 – Present
• Earned 5 promotions in 2 years; progressed from entry-level (dining room) to Level 6 (kitchen lead) 

reflecting learning velocity and operational competence
• Trained 50+ associates across levels; identified and developed future leaders for promotion
• Delivered consistent customer service excellence applying In-N-Out philosophy: 'Never put customer on 

defense, never say no, never make excuses'; 2 callouts across 5 years
• Maintained quality and composure producing roughly 200 orders during 30-minute peak windows; 

earned internal Hardest Worker and Best at Fries awards

PROJECTS

Surfside Digital Marketing Campaign Spring 2026
• Built a complete digital campaign across Instagram, TikTok, email, and Google Ads; delivered a 

marketing audit, influencer recommendations, and a budget reallocation plan

Cosmic View Records, Senior Experience Fall 2025
• Led the team and served as point of contact with a real sponsor and faculty advisor to plan a music 

festival


